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Metropolitan Counties

Percent Area Change to Urban/Built-up Uses
0
0.1 - 50
50.1 - 100
100+

Percentage Change to Urban/Built-up
Acres by Region and Conterminous U.S.
North                                                       8.8
Pacific Coast                                         19.5
Rocky Mountain                                    10.4
South                                                     18.8
Conterminous U.S.                                13.9
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A BASIC QUESTION:
IS WILDERNESS STILL 

APPROPRIATE AND 
WANTED BY TODAY’S

U. S. SOCIETY?



Ν ΣΡ Ε
NATIONAL SURVEY ON 
RECREATION AND THE 

ENVIRONMENT
��������	


THE UNITED STATES’ ON-GOING 
NATIONAL RECREATION SURVEY

Gary Green, NSRE Manager, 706-559-4269



MODULES OF QUESTIONS

• Participation in Recreational Activities
• Recreation Participation in Coastal States
• Frequency of Participation in Days
• Favorite Activities and Constraints
• Risk Activit y Participation
• Nature-based Trip Taking and Tourism
• Environmental Attitudes and Values
• Vision, Values and Objectives for Management of 

Public Lands
• Wilderness Values, Knowledge, Visitation, and 

Preferences for Management
• Ownership of Private Land
• Lifestyles, Demographics and Disabilities



DETAILED HOUSEHOLD 
AND INDIVIDUAL DATA

*******
(Uses all Bureau of Census Protocols)

Number of household members by age and sex
Citizenship, where born and country of origin

Race and ethnicity
Occupation and employment status

City, rural/urban, ZIP Code
Childhood origin

Income and education
Disabilities



WE CAN ADDRESS THE 
QUESTION OF WHETHER 

WILDERNESS STILL 
APPROPRIATE BY 

LOOKING AT A NUMBER 
OF SOCIAL DIMENSIONS



PART OF THE 
ANSWER LIES IN 
ENVIRONMENTAL 
ATTITUDES
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“They (American’s surveyed) 
rank the environment third on 
their list of critical public issues 
requirin g government support, 

just behind crime and education. 
60% feel the government spends 
too little on the environment”.

(National Opinion Research Center, Chicago, Ill.)
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FINALLY, THE 
ANSWER LIES IN 

PUBLIC’S 
WILDERNESS 

ATTITUDES AND 
VALUES
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• NSREasks knowledge, attitudes, sensitivities, uses, and 
values of wilderness across all of American society, from 
the Keys to the ANWR.

• Segment the public using differences in environmental 
attitudes, recreation partici pation patterns, lifestyles, 
demographics and region of the country

• Use significant factors in the design of tailored 
marketing and educational strategies.
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Segmenting for more effective 
communication and education
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Hunt-n-Fish Men’s 
Motor Club (6.3%)
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ACCOUNTING 
FOR 

DIFFERENCES
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Fish & Wildlife Service Wilderness
National Park Service Wilderness
Bureau of Land Management W ilderness
National Forest W ilderness

Bailey's Ecoregions
Warm Continental
Hot Continental
Subtropical 
Marine
Prairie
Mediterranean
Tropical/Subtropical Steppe
Tropical/Subtropical Desert
Temperate Steppe
Temperate Desert
Savanna
NA



National Park Service Wilderness
Fish & Wildlife Service Wilderness
Bureau of Land Management Wilderness
National Forest Wilderness

Index of Population x Wilderness Interactions
Negligible
Light
Moderate
Moderately heavy
Heavy
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A VISION OF THE FUTURE
• Protect streams and other sources of clean water(95%)
• Maintain NFs for future generations(94%)
• Protect Habitat for wildlife and fish (90%)
• Manage to leave forests natural in appearance(88%)
• Protect rare and endangered species(86%) 
• Provide information and educationabout forests (81%)
• Plant and manage for an abundant timber supply (79%)
• Provide quiet, natural places for personal renewal(77%)
• Provide access, services and information for recreation (71%)
• Provide roads, accommodations and services to support local 

tourism businesses (51%)
• Provide permits for grazing livestock (46%)
• Produce raw materials to support local industries (39%)
(In parentheses are percentages agreeing to strongly agreeing)



THE ANSWER IS, 
WILDERNESS IS, STILL , 

VERY APPROPRIATE AND 
WANTED BY TODAY’S

U. S. SOCIETY?
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