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Counties with Wilderness




Future Wilderness Hotspots (2020)

Ambient Population Pressures on Counties with Wilderness
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Public Lands in Central California and
Projected Recreation Demand Hotspots, 2020
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Public Lands in Northern Idaho and Northwest
Montana and Projected Recreation Demand
Hotspots, 2020
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Public Lands in New England and Projected
Recreation Demand Hotspots, 2020
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What isthe Biggest T hreat
to the NWPS

Climbin Ahchors? |
| nvasive exotics?
Near by population and development growth,

Alr and water pollutants?
"+ Recreation use?

Political vulnerability?

Something else?




| ANSWER|

| PROBLEM]|

[ACTION]

IHOW?|

The biggest threat isloss of the
NWPS altogether, combined with
“chipping away”

L ow awareness, no public voice,

lack of Congressional support, and
little collective energy

Provide wilderness information in
places and in forms where people
will encounter and digest it

Start with marketing research and
lifestyle segmentation

Design educational programs

Monitor results and refine
programs




NSRE 2000 and
Marketing Resear ch

o NSRE 2000 will ask knowledge, attitudes,
sengitivities, uses, and values of wilderness across
all of American society

e Segment the public using differencesin
environmental attitudes, recreation participation
patterns, lifestyles, demographics and region of
the country

o Usesignificant factorsin the design of tailored
marketing and educational strategies.




Nature Lovers

Well-off, highly-educated, older, mostly
white females in small households with no
kids and who like to:

Picnic
Visit Nature Centers
Walk
Sightsee
And
Watch Wildlife and Birds



